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Number Length Unit Name Overview Potential Texts/Resources Assessed Standards 

1 2 days Marketing Fun-
damentals (re-
view from mar-
keting courses) 

The concept of a market and 

how marketers use market 

segmentation to define a tar-

get market, define market 

segmentation and the four 

methods to segment a market. 

 

iCEV video segments from Fundamen-
tals of Marketing 
Segmenting your School Activity 
Seven Functions of Marketing activity 
 

OB3 Describe types of business 
activities (e.g., market research, 
financial analysis, marketing, hu-
man resources) 
OD3 Differentiate between primary 
and secondary data 
OB1 Explain the social responsibil-
ity (e.g., environmental issues, eth-
ical decisions, community involve-
ment) of business in society 
OB2 Describe types of business 
activities (e.g., market research, 
financial analysis, marketing, hu-
man resources) 

2 12 days The Promotional 
Mix 

It is very important for cus-
tomers to understand the 
functionality and benefits a 
company’s products and ser-
vices can provide. The promo-
tional mix helps businesses 
communicate these aspects to 
customers in an effective way. 
This unit discusses how im-
portant the role of the promo-
tional mix is in the overall effi-
ciency, effectiveness and suc-
cess of a company. Examples 
of different techniques are 
given, and how they can vary 
depending on company and 
product type. 
 
 

iCEV video segments from The Promo-
tional Mix 
Advantages/Disadvantages activity for 
personal selling and sales 
Identifying Promotional Tactics activity 
Promotional Mix Project 
 
 

OF3 Explain the role of promotion 
as a marketing function 
OF6 Identify the elements of the 
promotional mix (i.e., advertising, 
publicity, sales promotion, personal 
selling) 
 

3 13 days Promoting the 
Product 

Learn the importance of pro-
motion, advertising and mar-

Introduce unit with chart describing 
how companies inform and persuade 

OF3 Explain the role of promotion 
as a marketing function 
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keting in this complete presen-
tation. Discuss the role of 
brand awareness and the im-
pact of various advertising me-
diums in society. Evaluate the 
elements of the promotional 
mix and identify the compo-
nents of a formal marketing 
plan. Learn the basic aspects of 
public relations and how it can 
benefit a company or organiza-
tion. Students will get all of this 
and more in one advanced 
business presentation 

iCEV video segments from Promoting 
the Product 
Find examples of informational, persua-
sive and reminder ads in magazines and 
newspapers 
Promotional Mix Project 
(detailed description and two artifacts 
for a product of their choice) 
 

OF6 Identify the elements of the 
promotional mix (i.e., advertising, 
publicity, sales promotion, personal 
selling) 
OG1 Acquire and analyze product 
information (e.g., labels, manufac-
turer, product manuals) used in 
selling  
 

4 30 days Advertising for 
Business 

Discover the innovative and 
complex field of advertising  
and identify the various as-
pects of the advertising indus-
try such as the methods and 
mediums used for advertising, 
the different forms of advertis-
ing, the process for calculating 
media costs and the im-
portance of marketing and 
segmentation. To become fa-
miliar with the language com-
monly used in advertising and 
ultimately prepare an individu-
al advertising plan. 
 
 
 
 

Advertisement Hook to introduce unit 
iCEV video segments for Advertising for 
Business 
commercials for discussion, both as a 
class and found with a partner 
Ad Planning activity 
Target Market Activity 
Advertising Campaign Project 
Restaurant Advertising and Marketing 
Campaign 
 

OF4 Explain the types of advertising 
(e.g. radio, television, direct mail, 
outdoor, newspaper, Internet, so-
cial media) 
OF5 Identify the advantages and 
disadvantages of each type of ad-
vertising 
 

5 3 days Field Trip Game 
Day 

Students are introduced to 
marketing through real-world 
examples and situations. Stu-
dents will compare the differ-

iCEV video segments 
KWL project 
Game Day worksheet 
I Spy Sports Marketing 

OB3 Explain the process of purchas-
ing (e.g., information gathering, 
open-to-buy, selecting suppliers) 
OD3 Describe market segmentation 
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ent approaches of sports mar-
keting and consider the future 
of the business. 

If I were a Sports Marketer methods used to identify target 
market (i.e., demographics, geo-
graphic, psychographics, product 
benefits and behavioral) 
OF3 Explain the role of promotion 
as a marketing function 
OF6 Identify the elements of the 
promotional mix (i.e., advertising, 
publicity, sales promotion, personal 
selling) 
OG1 Acquire and analyze product 
information (e.g., labels, manufac-
turer, product manuals) used in 
selling  

6 12 days Sportscape and 
Special Promo-

tion 

Students get an in-depth look 
into the different facets of 
sportscape and special promo-
tions. Through the use of real-
world examples students will 
gain an understanding of the 
use of sportscape and special 
promotions in today’s society. 

iCEV video segments 
youtube videos of sports venues 
midterm project – chicken sandwich or 
sports team logo 

OB3 Explain the process of purchas-
ing (e.g., information gathering, 
open-to-buy, selecting suppliers) 
OD3 Describe market segmentation 
methods used to identify target 
market (i.e., demographics, geo-
graphic, psychographics, product 
benefits and behavioral) 
OF3 Explain the role of promotion 
as a marketing function 
OF6 Identify the elements of the 
promotional mix (i.e., advertising, 
publicity, sales promotion, personal 
selling) 
OG1 Acquire and analyze product 
information (e.g., labels, manufac-
turer, product manuals) used in 
selling  

7 22 days Event Planning This presentation shows stu-
dents the various aspects of 
planning an event. Event mar-
keting is discussed in detail, 
along with concessions, mer-

iCEV video segments 
online research of events 
charity auction project 
organize and plan the junior/senior 
prom as you would like to see it held 

OB3 Explain the process of purchas-
ing (e.g., information gathering, 
open-to-buy, selecting suppliers) 
OD3 Describe market segmentation 
methods used to identify target 
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chandising, seating, ticketing, 
staffing, personal seat licenses, 
luxury boxes and sponsorship. 
Students will learn that as 
events increase in size so does 
the manpower and planning 
necessary to execute the 
event. Real world examples 
are used to illustrate key 
points. 

market (i.e., demographics, geo-
graphic, psychographics, product 
benefits and behavioral) 
OF3 Explain the role of promotion 
as a marketing function 
OF6 Identify the elements of the 
promotional mix (i.e., advertising, 
publicity, sales promotion, personal 
selling) 
OG1 Acquire and analyze product 
information (e.g., labels, manufac-
turer, product manuals) used in 
selling  

8 15 days Radio Broad-
casting 

Radio scripts, “on-air” broad-
casting techniques, editing and 
media outlets are all discussed 
in this presentation. Students 
will not only explore the histo-
ry and impact of the radio in-
dustry, but will discover the 
essential elements of an effec-
tive radio show and live broad-
cast. The difference between 
AM, FM, Siruius/XM radio sig-
nals are also explained. 

iCEV video segments 
youtube video on radio history 
study of AM and FM local stations 
60 second PSA project 
Podcast examples 
5 minute broadcast project 

AA2 Participate in conversation, 
discussion, and group presenta-
tions 
EA1 Demonstrate enthusiasm and 
confidence about work and learn-
ing new tasks 
EA6 Accept responsibility for per-
sonal decisions and actions 
EL1 Acquire current and emerging 
industry-related information 
OC1 Differentiate between direct 
and indirect channels of distribu-
tion 
OF4 Explain the types of advertising 
(e.g. radio, television, direct mail, 
outdoor, newspaper, Internet, so-
cial media) 
 

9 10 days Television 
Broadcasting 

Students will discover the his-
tory, trivia and strategies be-
hind the world’s largest media 
outlet. Examine the creative 
production and camera tech-
niques used to produce a news 

View iCEV video segments 
Storyboard video and creation 
Presentation of storyboards using 
Mimeo 
 

OF4 Explain the types of advertising 
(e.g. radio, television, direct mail, 
outdoor, newspaper, Internet, so-
cial media)  
EM2 Research and identify emerg-
ing technologies for specific careers 
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or film-based broadcast. Dis-
tinguish between analog, digi-
tal, cable and satellite pro-
gramming while examining the 
role of script writing, special 
effects, sound and technology 
in successful programming. 
Learn how you too can be part 
of the television industry. 

EM3 Select appropriate technologi-
cal resources to accomplish work 
 
 

10 13 days Travel & Tour-
ism 

The travel and tourism indus-
try is one of the fastest grow-
ing industries worldwide. Vari-
ous businesses, such as trans-
portation, lodging and food 
service, are important compo-
nents of the tourism industry. 
This presentation defines tour-
ism, identifies various trans-
portation and lodging options, 
discusses the importance of 
food service and analyze dif-
ferent types of travelers. Ca-
reer opportunities in the tour-
ism industry are also dis-
cussed. 

View iCEV video segments 
Partner work to create fictitious restau-
rant name, cuisine, target market, op-
erational strategy, layout, décor, and 
logo 
 
 

OF6 Identify the elements of the 
promotional mix (i.e., advertising, 
publicity, sales promotion, personal 
selling) 
OF7 Explain components of adver-
tisements (e.g., headline, copy, 
illustration, price, signature, logo) 
OD2  Identify ways to obtain mar-
ket data for market research (e.g., 
surveys, interviews, observations, 
trade publications, internet 
sources) 
EK2  Define jobs associated with a 
specific career path or profession 
EI2 Identify and address needs of 
customers/clients 
EI3 Provide helpful, courteous, and 
knowledgeable service 
 
 

11 10 days Social Media Social media is a phrase which 
often describes the sites and 
apps on which people upload 
their posts such as Facebook®, 
Twitter®, Pinterest®, Snap-
chat® and others. This presen-
tation defines social media, 
identifies the various social 

iCEV video segments 
Basic blog post 
Trends in social commerce activity 
Evaluating social media marketing activ-
ity 

AB6 Demonstrate the ability to 
write clearly and concisely using 
industry specific terminology 
AG2 Demonstrate effective and 
appropriate use of social media  
AG3 Identify ways social media can 
be used as marketing, advertising, 
and data gathering tools 
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media platforms, evaluates 
how social media has evolved 
and influenced the way people 
communicate, analyzes the 
influence of social media on 
individuals and identifies sig-
nificant trends in the devel-
opment of social media. 

 

12 13 days Final Project – 
Travel Project 

Students will assume the role 
of travel agent planning a trip 
to a specific city for a family of 
four.  Transportation, lodging, 
food, and recreation sugges-
tions will be researched and 
presented to the class. 

PowerPoint 
Brochure 
Personal Business Letter 

OF6 Identify the elements of the 
promotional mix (i.e., advertising, 
publicity, sales promotion, personal 
selling) 
OF7 Explain components of adver-
tisements (e.g., headline, copy, 
illustration, price, signature, logo) 
OD2  Identify ways to obtain mar-
ket data for market research (e.g., 
surveys, interviews, observations, 
trade publications, internet 
sources) 
EK2  Define jobs associated with a 
specific career path or profession 
EI2 Identify and address needs of 
customers/clients 
 

 6 days GEN 100 WKCTC instructor conducts 
class throughout the semester 
(either fall or spring) 

  

 


